Design Theory, Prof. Jurgen Faust

Important information: for the time Prof. Faust is in Montreal between the 18th and 28th of April please come to the following classrooms 

Ci – 604 los días jueves 19, viernes 20, lunes 23, martes 24 y jueves 26 de abril  

Ci – 418 los días miércoles 25 y viernes 27 de abril
Please create groups up to 4 students and try to answer these questions:

1.

Do you think that after reading these texts that design research can enhance the success of the design process and if, please give reasons.

2. 

Why do companies think that innovation is a high risk?

3. 

Why is senior management not so much interested in design processes and research?

4. 

What does senior management want and how can we convince them?

5. Please explain the inside out and the outside in approach to innovation.
6.

Why does the funnel metaphor don’t work?

7.

Please explain the difference which comes into play when you diverge before you converge?

8. What do you have to do with contextual information to get the picture?

9.

What is the difference between an opportunity and a concept or a product?
10.

Describe the necessary steps during convergence:

11.

Why should we model the benefits?

12.

Explain a user scenario:

13.

When should designers create a physical model?
14.

Ho refined should prototypes be and why?

15.

Explain the 9 phases of the innovation process.

